
 Richard Staelin is the Edward and Rose Donnell Professor of Business 

Administration at the Fuqua School of Business, Duke University. He graduated 

many years ago from the University of Michigan and taught at Carnegie-Mellon 

University (13 years), the University of Chicago (one semester) and the 

Australian Graduate School of Management (one year) prior to his arrival at Duke 

in 1982. Since then he has been Deputy Dean (twice), Associate Dean of 

Executive Education, Executive Director for the Teradata Center for CRM and the 

initial Managing Director of GEMBA at Duke. He also was deeply involved in 

setting up the Duke Goethe and Duke Seoul University alliances. He has taught in 

the Daytime MBA program and every Executive MBA program ever offered by 

Duke. He is currently teaching the core marketing course in the new MMS 

program. He has published over 80 papers in academic journals and has received 

best paper awards at JMR, JM and Marketing Science and the Outstanding 

Educator award and the Converse award from the AMA.  He also served on the 

editorial boards of Marketing Science, JMR, JM, IJRM and JCR and was the 

editor of Marketing Science for three years and the Consulting Editor for JM’s 

special issue on CRM.  Staelin has served on over 40 Ph.D committees and is 

Chairman of the Board of Directors for a small biotech firm (BioElectronics).  He 

recently was elected to be an inaugural Fellow in ISMS and a Fellow in 

INFORMS.  He is currently the past President of ISMS, the INFORMS Society of 

Marketing Science. He continues to be active, with recent or forthcoming 

publications in JMR, JM, QME, JCR and Marketing Science. 


