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Citizenship : United States

Date of Birth ; October 17, 1931
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Telephone : 942-2773

Martial Status ; Married, 3 children
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Higher Education

B.A., (Honours), Philosophy, Politics, and Economics Oxford University, 1954
M.B.A., Business Administration, University of California, Berkeley, 1958

Ph.D., Business Administration, University of California, Berkeley, 1963

Appointments

Assistant Professor of Business Administration,  University of Illinois, 1962-66.

Associate Professor of Business Administration, Graduate School of Business Administration,
University of Illinois, 1966-1967.

Associate Professor of Business Administration, Duke University, 1967-1970.
Professor of Business Administration, Duke University, 1970 - present.
Associate Dean, Graduate School of Business Administration, Duke University, 1971-73.

Visiting Consulting Professor, Institute of Statistical Studies and Research, Cairo University,
Egypt, 1973-1974.



Educational Activities and Contributions

Program Design and M anagement

| was one of three designers of the second M.B.A. program at the University of Illinois.
As Chairman of that program | managed itsinitial implementation and operation (62-65). | also
taught courses in Microeconomics, Organization Theory, and Marketing. | was one of a small
group of designersof the first undergraduate program in Management Science at Duke. | also
teach coursesin this program.

| designed thefirst M.B.A. program at Duke University. The design was carried to the
stage of devel oping course descriptions, outlines, and reading lists. Some of which were also
developed by my fellow colleagues. As part of my responsibilities as Director of the Program
(1970-73) and Associate Dean (1971-73) | managed the program's implementation and
operation.

Course Design and Teaching
The courses | have designed and taught are in the following general subjects:

Graduate
Mathematical Marketing Models
Cooperative Relations and Competitive Strategies
Operations Research
Design of Global Corporations
Cultural Setting of Business
Global Interdependence
Graduate and Undergraduate
Microeconomic Decision Making
Organization Theory
Organization Design
Organizational Structure and its External Market Relations
Theory for Marketing Decisions

Marketing Management
Cultural Setting of Business
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