Course Syllabus ‑ BA 591

Special Topics in Consumer Research

Jim Bettman – Fall 2008
Purpose:
The purpose of this seminar is to examine recent work in, or relevant to, consumer research.  We will select a set of topics to be considered over the semester, often triggered by a new article of particular interest or student interests.  For each topic considered, a few articles will be chosen, and we will read and discuss those.  Our goals will be to gain exposure to the latest ideas in consumer research and to develop research ideas.  In particular, each week we should generate in class the design/idea for at least one new study in the focal topic area.

Classes will be held in the DeSanctis Seminar Room (Seminar Room 2) of the Academic Center of the Fuqua School on Thursdays from 8:45-11:15.  The first class is Thursday, August 28.  The last class is November 20. 

Student Responsibilities:
Each student should come to the seminar prepared to discuss each article in depth and to present their ideas about the major ideas, contributions, or shortcomings of each article if asked to do so.  Students should also examine the research ideas of the other students, as described next.
As noted above, we will also generate an idea for a study each week.  Each student will be responsible for writing up an approximately one-page (double-spaced) note for each class focusing on an idea for a study that relates to that week’s readings, e.g., a new study or studies designed to extend a particular paper or to build a bridge between papers.  Please specify the research question, why it is important, and a brief overview of the proposed design (e.g., the independent and dependent variables) and hypotheses.  I may call on people in class to outline their ideas.  Please submit your ideas to me no later than 5 pm on the Wednesday before the class so that I and the other students can examine them.  I will forward these ideas to each class member.  I will also send out copies of the papers for each session via email.
Finally, each student will be expected to do a research paper, which can be a critical literature review, a design for a study, etc.  I will set aside 1-2 hours at specific times during the semester when we will discuss preliminary ideas for the papers, and I will ask each student to present an idea at those times.  Papers are typically 20-30 pages in length and will be due by 12n on December 12, the Friday of exam week.  On October 30 we will have each student present their paper idea for roughly 10-15 minutes; please prepare a brief set of overheads outlining your idea (no more than 2-3) that you will present; try to keep your presentation to 5 minutes or so in order to allow time for feedback from me and the others in the class.
Papers for BA591, Fall 2008
Session 1 – Consumer Goals and Motivation – August 28, 2008 

a. Wadhwa, Monica, Baba Shiv, and Stephen M. Nowlis (2008), “A Bite to Whet the Reward Appetite: The Influence of Sampling on Reward-Seeking Behaviors,” Journal of Marketing Research, 45 (August), 403-413.
b.  Chartrand, Tanya L., Joel Huber, Baba Shiv, and Robin J. Tanner (2008), “Nonconscious Goals and Consumer Choice,” Journal of Consumer Research, 35 (August), 189-201.
Session 2 – Effects of Large Numbers of Options – September 4, 2008
a.  Sethi-Iyengar, Sheena, Gur Huberman, and Wei Jiang (2004), “How Much Choice Is Too Much? Contributions to 401 (k) Retirement Plans,” in Pension Design and Structure: New Lessons from Behavioral Finance, ed. O. S. Mitchell and Steven Utkus, Oxford: Oxford University Press, 83-97.
b.  Schwartz, Barry (2007), “Can There Ever Be Too Many Flowers Blooming?” in Engaging Art: The Next Great Transformation of America’s Cultural Life, ed. William Ivey and Steven J. Tepper, New York: Routledge.

c.  Scheibehenne, Benjamin, Rainer Greifeneder, and Peter M. Todd (2008), “Can There Ever Be Too Many Options? Re-Assessing the Effect of Choice Overload,” Unpublished working paper.
Session 3 – Happiness, the Sequel – September 11, 2008
a.  Hsee, Christopher K., Yang Yang, Naihe Li, and Luxi Shen (2008), “Whether Happiness is Relative or Absolute Depends on Whether It Is About Money, Acquisition, or Consumption,” Journal of Marketing Research, 45.

b.  Kahneman, Daniel, Alan B. Krueger, David Schkade, Norbert Schwarz, and Arthur A. Stone (2006), “Would You Be Happier If You Were Richer? A Focusing Illusion,” Science, 312 (June 30), 1908-1910.

c.  Riis, Jason, George Loewenstein, Jonathan Baron, Christopher Jepson, Angela Fagerlin, and Peter A. Ubel (2005), “Ignorance of Hedonic Adaptation to Hemodialysis: A Study Using Ecological Momentary Assessment,” Journal of Experimental Psychology: General, 134 (February), 3-9.

Session 4 – Indulgence – September 18, 2008
a.  Keinan, Anat and Ran Kivetz (2008), “Remedying Hyperopia: The Effects of Self-Control Regret on Consumer Behavior,” Journal of Marketing Research, 45.

b.  Xu, Jing and Norbert Schwarz (2008), “Do We Really Need a Reason to Indulge?” Journal of Marketing Research, 45.

c.  Okada, Erica Mina (2005), “Justification Effects on Consumer Choice of Hedonic and Utilitarian Goods,” Journal of Marketing Research, 42 (February), 43-53.
Session 5 – Stigma – September 25, 2008
a.  Argo, Jennifer J. and Kelley J. Main (2008), “Stigma by Association in Coupon Redemption: Looking Cheap Because of Others,” Journal of Consumer Research, 35 (December).

b.  Berger, Jonah and Lindsay Rand (2008), “Shifting Signals to Help Health: Using Identity Signaling to Reduce Risky Health Behaviors,” Journal of Consumer Research, 35.

c.  McFerran, Brent, Darren W. Dahl, Gavan J. Fitzsimons, and Andrea C. Morales (2008), “I’ll Have What She’s Having: The Social Influence of Obese Customers on the Food Choices of Others,” Unpublished working paper.

Session 6 – Consumer Creativity and Really New Products – October 2, 2008
a.  Zhao, Min, Steve Hoeffler, and Darren W. Dahl (2008), “The Role of Imagination-Focused Visualization on New Product Evaluation,” Journal of Marketing Research, 45.

b.  Dahl, Darren W. and C. Page Moreau (2007), “Thinking Inside the Box: Why Consumers Enjoy Constrained Creative Experiences,” Journal of Marketing Research, 44 (August), 357-369.

c.  Burroughs, James E. and David Glen Mick (2004), “Exploring Antecedents and Consequences of Consumer Creativity in a Problem-Solving Context,” Journal of Consumer Research, 31 (September), 402-411.
Session 7 – Social Comparison – October 9, 2008
a.  Windschitl, Paul D., Justin Kruger, and Ericka Nus Simms (2003), “The Influence of Egocentrism and Focalism on People’s Optimism in Competitions: When What Affects Us Equally Affects Me More,” Journal of Personality and Social Psychology, 85 (September), 389-408.
b.  Schwartz, Barry, Andrew Ward, John Monterosso, Sonja Lyubamirsky, Katherine White, and Darrin R. Lehman (2002), “Maximizing Versus Satisficing: Happiness Is a Matter of Choice,” Journal of Personality and Social Psychology, 83 (November), 1178-1197.
Session 8 – Time Is On Our Side – October 16, 2008
a.  Wakslak, Cheryl J., Shiri Nussbaum, Nira Liberman, and Yaacov Trope (2008), “Representations of the Self in the Near and Distant Future,” Journal of Personality and Social Psychology, 95 (October), 757-773.
b.  Caruso, Eugene M., Daniel T. Gilbert, and Timothy D. Wilson (2008), “A Wrinkle in Time: Asymmetric Valuation of Past and Future Events,” Psychological Science, 796-801.
c.  Zauberman, Gal, B. Kyu Kim, Selin A. Malkoc, and James R. Bettman (in press), “Discounting Time and Time Discounting: Subjective Time Perception and Intertemporal Preferences,” Journal of Marketing Research.
Session 9 – Student Paper Idea Presentations – October 30, 2008
Session 10 – Eating and Policy – November 6, 2008
a.  Chandon, Pierre and Brian Wansink (2007), “The Biasing Health Halos of Fast-Food Restaurant Health Claims: Lower Calorie Estimates and Higher Side-Dish Consumption Intentions,” Journal of Consumer Research, 34 (October), 301-314.

b.  Sharpe, Kathryn M., Richard Staelin, and Joel Huber (2008), “Using Extremeness Aversion to Fight Obesity: Policy Implications of Context Dependent Demand,” Journal of Consumer Research, 35 (0ctober), 406-422.

c.  Wansink, Brian, James E. Painter, and Jill North (2005), “Bottomless Bowls: Why Visual Cues of Portion Size May Influence Intake,” Obesity Research, 13 (January), 93-100.

Session 11 – Social Exclusion – November 13, 2008
a.  Zhong, Chen-Bo and Geoffrey J. Leonardelli (2008), “Cold and Lonely: Does Social Exclusion Literally Feel Cold?” Psychological Science, 19 (September), 838-842.
b.  Williams, Lawrence E. and John A. Bargh (2008), “Experiencing Physical Warmth Promotes Interpersonal Warmth,” Science, 322 (October 24), 606-607.
c.  Harris, Lasana T. and Susan T. Fiske (2006), “Dehumanizing the Lowest of the Low: Neuroimaging Responses to Extreme Out Groups,” Psychological Science, 17 (October), 847-853.
Session 12 – Stereotype Threat, Stigma, and Religious Conviction – November 24, 2008
a.  Johns, Michael, Michael Inzlicht, and Toni Schmader (2008), “Stereotype Threat and Executive Resource Depletion: Examining the Influence of Emotion Regulation,” Journal of Experimental Psychology: General, 137 (November), 691-705.
b.  Inzlicht, Michael, Linda McKay, and Joshua Aronson (2006), “Stigma as Ego Depletion: How Being the Target of Prejudice Affects Self-Control,” Psychological Science, 17 (March), 262-268.

c.  Inzlicht, Michael, Ian McGregor, Jacob B. Hirsh, and Kyle Nash (forthcoming), “Neural Markers of Religious Conviction,” Psychological Science.
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