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Academic Positions
2009-present, Associate Professor of Management, Fuqua School of Business, Duke University.
2005-2009, Assistant Professor of Management, Fuqua School of Business, Duke University.
1997-2005, Assistant, then Associate Professor of Decision Sciences, INSEAD.

2004-2005, Visiting Associate Professor, Operations and Information Management Department, The
Wharton School, University of Pennsylvania.

2003-2004, Visiting Scholar, Fuqua School of Business, Duke University.

Summers 2001, 2004, Visiting Associate Professor of Behavioral Science, Graduate School of
Business, University of Chicago.

1994, Lecturer, Graduate School of Business, University of Chicago.
1988-90, Research Associate, Harvard Business School.

Education
1997, PhD (behavioral science), Graduate School of Business, The University of Chicago.
1996, MBA (business economics), Graduate School of Business, The University of Chicago.

1988, BA (economics), magna cum laude, Carleton College, Minnesota.

Research Interests
Descriptive and prescriptive approaches to combining judgments
Group decision making
Developing methods for improving judgment

Confidence in judgment, and understanding sources of overconfidence/underconfidence
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Working Papers

See, K. E., Rothman, N. B., Morrison, E. W., & Soll, ]. B. Powerful and unpersuaded: The
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This paper won the Best Empirical Paper Award in the Conflict Management Division at the
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Manuscripts in preparation
Outliers in groups. (with Al Mannes, LLehman Benson, and John Payne)

The wisdom of small crowds. (with Al Mannes and Rick Larrick)

Popular Press

Soll, J. B., & Larrick, R. P. (2009). You know more than you think: How to tap the wisdom of the
crowd in your head. Secentific American Mind (online edition).
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Soll, J. B. & Klayman, J. (November 2002). Why is there overconfidence in subjective confidence
intervals? INFORMS, San Jose, California. Also presented at Society for Judgment and Decision
Making (2002 meeting), Kansas City, Missouri.

Soll, J. B., & Larrick, R. P. (May 2003). Intuitive strategies for revising opinions: Are people
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Held at University of Maryland.
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Conference on Information Aggregation in Decision Making. Held at University of Maryland.

Soll, J. B., & Klayman, J. (October 2003). Subjective impressions of objective distributions.
INFORMS, Atlanta.
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Decision Research in Management, Santa Monica, California.

Larrick, R. P., Soll, J. B., & Burson, K. A. (August 20006). Social comparison and confidence: When
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Association for Consumer Research, Orlando, Florida.
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Soll, ].B., Larrick, R. P., & Mannes, A. E. (August 2007). Strategies for combining opinions. European
Association for Decision Making (SPUDM-21), Warsaw.
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unrelated product categories. Association for Consumer Research, Memphis.

Soll, J. B., Larrick, R. P., & Mannes, A. (2008, April). The wisdom of small crowds, Behavioral
Decision Research in Management, San Diego, California.

Soll, J. B., Larrick, R. P., & Mannes, A. (2008, November). When smaller crowds are wiser, Society for
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Soll, J. B, Larrick, R. P., & Mannes, A. E. (May 2009). Intuitive strategies for aggregating opinions.
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Soll, J. B., Mannes, A. E., Benson, L., & Payne, J. P. (November 2009). Outliers in groups: Most
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Invited Colloquia
City University, London, psychology department (1998)
University College, LLondon, psychology department (1998)
Max Planck Institute (Berlin), Center for Adaptive Behavior and Cognition (2002)
University of Arizona, Eller College of Management (2002)
Duke University, Fuqua School (2004)
University of North Carolina, Kenan-Flagler School (2004)
University of Virginia, Darden School (2004)
Ohio University, psychology department (2004)
University of Pennsylvania, Wharton School (2004)
University of California, San Diego, Rady School (2005)
University of Maryland, psychology department (2005)
University of Arizona, Eller College of Management (2010)
University of Toronto, Rotman School (2010)
University of North Carolina, Chapel Hill (2010)

Dissertation Committees
Valeria Noguti, INSEAD (20006, co-chair)
Al Mannes, Fuqua School of Business, Duke University (2009)

Teaching Experience
Leadership, Ethics, and Organizations (MBA core), Fuqua School of Business
Managerial Effectiveness (Global EMBA), Fuqua School of Business
Managerial Decision Making (MBA, EMBA), INSEAD and University of Chicago GSB
Managerial Intuition and Decision Making (Executive seminars), Duke CE, INSEAD
Decision Science (Executive MBA), INSEAD
Negotiations (MBA, undergraduate), University of Chicago GSB, The Wharton School
Behavioral Decision Theory (PhD), INSEAD
Applied Statistics (MBA core), INSEAD

Editorial Board Member
Journal of International Business Studies (2003-20006)

Organizational Bebavior and Human Decision Processes (2007-present)



Reviewer

Acta Psychologica, Association for Consumer Research, Decision Analysis, International Journal of Forecasting, Journal
of Bebavioral Decision Making, Journal of Consumer Research, Journal of Economic Psychology, Jonrnal of
Experimental Psychology: Applied, Journal of Experimental Psychology: General, Journal of Experimental Psychology:
Learning, Memory, and Cognition, International Journal of Forecasting, Journal of Marketing Research, Jonrnal of
Personality and Social Psychology, Management Science, Marketing Letters, Personality and Social Psychology Bulletin,
Psychological Review, Psychological Science, Psychometrika, Psychonomic Bulletin and Review, Quarterly Journal of
Experimental Psychology, Rationality and Society, Social Sciences and Humanities Research Council of Canada,
Strategic Management Journal, Theory and Decision

Service
Duke University Academic Council (2007- present)
Management Area Ph.D. Committee (2008-present)
Coordinator of Duke Management & Organizations Seminar Series (2006 - 2009)
Faculty instructor for Blue Devil Weekend mock class (Spring, 2008)
Rapporteur (intermediary between a faculty under review and the evaluation committee, INSEAD)
Coordinator of Behavioral Brownbag Workshop (INSEAD)
MBA admissions committee INSEAD)
MBA committee (INSEAD)
Behavioral Lab committee (INSEAD)

Honors and Fellowships
1987, Chicago Business Fellow
1988, Phi Beta Kappa
1990-93, The University of Chicago Fellowship
1993-94, Hillel J. Einhorn Memorial Fellowship, University of Chicago GSB
July 2000, Nominated for the Outstanding Teacher Award, core MBA program, INSEAD

Professional Affiliations
American Psychological Association
American Psychological Society
Association for Consumer Research
Institute for Operations Research and Management Science
Society for Judgment and Decision Making

European Association for Decision Making



