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R E S E A R C H  
 
 
P U B L I C A T I O N S  
 
 
J O U R N A L  A R T I C L E S  
 

 
(1) Rim, S., Min, K., Uleman, J., Chartrand, T.L., & Carlston, D. (in press).  An affiliation 

goal and implicit positivity bias:  Evidence for selectivity in spontaneous trait inference.  
Journal of Experimental Social Psychology. 

 
(2) Yang, L., Cutright, K., Chartrand, T.L., & Fitzsimons, G.J. (in press).  Distinctively 

different:  Exposure to multiple brands in low elaboration settings.  Journal of Consumer 
Research. 

 
(3) Wiener, H., & Chartrand, T.L. (accepted pending minor revisions).  The effect of voice 

quality on ad efficacy.  Psychology and Marketing. 
 

(4) Chartrand, T.L., & Lakin, J. (2013).  The antecedents and consequences of human 
behavioral mimicry.  Annual Review of Psychology, Vol. 64, 285-308. 
 

(5) Yang, L.W., Hansen, J.M., Chartrand, T.L., & Fitzsimons, G.J. (2013).  Stereotyping, 
affiliation, and self-stereotyping of underrepresented groups in the sales force.  Journal of 
Personal Selling and Sales Management, 33, 105-116. 
 

(6) Leander, N.P., Chartrand, T.L., & Bargh, J.A. (2012).  You give me the chills:  Embodied 
reactions to inappropriate am ounts of behavioral mimicry.  Psychological Science. 
 

(7) Cheng, C.M., Govorun, O., & Chartrand, T.L. (2012). Effect of self-awareness on negative 
affect among individuals with discrepant low self-esteem.  Self & Identity. 
 

(8) Chartrand, T.L., & Fitzsimons, G.J. (2011).  Nonconscious consumer psychology.  Journal 
of Consumer Psychology, 21, 1-3. 

 
(9) Ferguson, M., Moore, S., & Chartrand, T.L. (2011).  Affect in the aftermath:  How goal 

pursuit influences implicit evaluations.  Cognition and Emotion, 25, 453-465. 
 
(10) Leander, N.P., Chartrand, T.L., & Wood, W. (2011).  Mind your mannerisms:  Behavioral 

mimicry elicits stereotype conformity.  Journal of Experimental Social Psychology, 47, 195-
201. 
 

(11) Leander, N.P., Shah, J.Y., & Chartrand, T.L. (2011).  The object of my protection:  
Shielding fundamental motives from the implicit motivational influence of others.  
Journal of Experimental Social Psychology, 47, 1078-1087. 

 
(12) Neal, D. & Chartrand, T.L. (2011).  Embodied emotion perception:  Amplifying and 
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dampening facial feedback modulates emotion perception accuracy. Social Psychological 
and Personality Science, 2, 673-678.  

 
(13) Schroepfer, K., Rosati, A., Chartrand, T.L., & Hare, B. (2011).  Use of “Entertainment” 

chimpanzees in commercials distorts public perception regarding their conservation 
status.  Plos ONE 6(10): e26048.  

 
(14) Chartrand, T.L., Cheng, C.M., Dalton, A.N, & Tesser, A. (2010).  Nonconscious goal 

pursuit:  Isolated incidents or adaptive self-regulatory tool?  Social Cognition, 28, 569-588. 
 
(15) Dalton, A. , Chartrand, T.L., & Finkel, E. (2010).  The schema-driven chameleon:  How 

mimicry affects executive and self-regulatory resources.  Journal of Personality and Social 
Psychology, 98, 605-617. 
 

(16) Ashton-James, C., & Chartrand, T.L. (2009). Social cues for creativity:  The impact of 
behavioral mimicry on convergent and divergent thinking.  Journal of Experimental Social 
Psychology, 45, 1036-1040. 

 
(17) Ashton-James, C., Maddux, W., Galinsky, A., & Chartrand, T.L. (2009).  Who I am 

depends on how I feel:  The role of affect in the expression of culture.  Psychological 
Science, 20, 340-346. 

 
(18) Chartrand, T.L. & van Baaren, R. (2009).  Human Mimicry.  Advances in Experimental 

Social Psychology, 41, 219-274. 
 
(19) Ferraro, R., Bettman, J., & Chartrand, T.L.  (2009). The power of strangers:  The effect of 

incidental consumer brand encounters on brand choice.  Journal of Consumer Research, 35, 
729-741. 

 
(20) Leander, N.P., Shah, J.Y., & Chartrand, T.L (2009).  Moments of weakness:  The implicit 

context dependencies of temptations.  Personality and Social Psychology Bulletin, 35, 853-
866. 
 

(21) van Baaren, R., Janssen, L., Chartrand, T., & Dijksterhuis, A. (2009). Where is the love?  
The social aspects of mimicry. Philosophical Transactions of the Royal Society B., 364, 2381-
2389.    

 
(22) Chartrand, T.L., Fitzsimons, G.M., & Fitzsimons, G.J. (2008).  Automatic effects of 

anthropomorphized objects on behavior.  Social Cognition, 26, 198-209. 
 
(23) Chartrand, T.L., Huber, J., Shiv, B., & Tanner, R. (2008).  Nonconscious goals and 

consumer choice.  Journal of Consumer Research, 35, 189-201. 
 

*Runner-up, Best Paper of the Year Award, 2008, JCR. 
 
(24) Fitzsimons, G. M., Chartrand, T.L., & Fitzsimons, G. J. (2008). Automatic effects of brand 

exposure on motivated behavior:  How Apple makes you “think different”.  Journal of 
Consumer Research, 35, 21-35. 
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*Runner-up, Best Paper of the Year Award, 2008, JCR. 

 
(25) Johnson, C.S., Norton, M.I., Nelson, L., Stapel, D., & Chartrand, T.L. (2008). The 

downside of feeling better:  Self-regard repair harms performance.   Self and Identity, 7, 
262-277. 

 
(26) Lakin, J., Chartrand, T.L., & Arkin, R. (2008). I am too just like you:  Nonconscious 

mimicry as an automatic behavioral response to social exclusion.  Psychological Science, 
19, 816-822. 

 
(27) Tanner, R., Ferraro, R., Chartrand, T.L., Bettman, J., & van Baaren, R.  (2008). Of 

chameleons and consumption: The impact of mimicry on choice and preferences.  Journal 
of Consumer Research, 34, 754-766. 

 
(28) Ashton-James, C., van Baaren, R.,  Chartrand, T.L., & Decety, J. (2007). Mimicry and me:  

The impact of mimicry on self-construal.  Social Cognition, 25, 518- 535. 
 
(29) Chartrand, T.L., Dalton, A., & Fitzsimons, G.J. (2007).  Nonconscious relationship 

reactance: When significant others prime opposing goals.  Journal of Experimental Social 
Psychology, 43, 719-726. 

 
(30) Finkel, E. J., Campbell, W.K., Brunell, A.B., Dalton, A.N., Scarbeck, S.J. & Chartrand, T.L. 

(2006).  High maintenance interaction: Inefficient social coordination impairs self-
regulation.  Journal of Personality and Social Psychology, 91, 456-475. 

 
(31) Chartrand, T.L., van Baaren, R., & Bargh, J.A. (2006). Linking Automatic Evaluation to 

Mood and Information Processing Style:  Consequences for Experienced Affect, 
Information Processing, and Stereotyping. Journal of Experimental Psychology: General, 
135, 70-77. 

 
(32) Smith, N.K., Larsen, J., Chartrand, T.L., Cacioppo, J.T., Savage, H.J., & Moran, K.E. 

(2006).  Being Bad Isn't Always Good:  Evaluative Context Moderates the Attention Bias 
Toward Negative Information.  Journal of Personality and Social Psychology, 210-220. 

 
(33) Aarts, H., Chartrand, T.L., Custers, R., danner, U., Dik, G., Jefferis, V., & Cheng, C.M.  

(2005).  Social stereotypes and automatic goal pursuit.  Social Cognition, 23, 465-490. 
 
(34) Chartrand, T. L. (2005). The role of conscious awareness in consumer behavior. Journal of 

Consumer Psychology, 15, 203-210. 
 
(35) van Baaren, R., Horgan, T., Chartrand, T.L., & Dijkmans, M. (2004).  The forest, the trees, 

and the chameleon:  Context dependency and nonconscious mimicry.  Journal of 
Personality and Social Psychology, 86, 453-459. 

 
(36) Cheng, C. M., & Chartrand, T.L. (2003).   Self-monitoring without awareness: Using 

mimicry as a nonconscious affiliation strategy.  Journal of Personality and Social 
Psychology, 85, 1170-1179.  
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(37) Lakin, J., & Chartrand, T.L. (2003).  Using nonconscious behavioral mimicry to create 

affiliation and rapport.  Psychological Science, 14, 334-339. 
 
(38) Lakin, J.L., Jefferis, V. E., Cheng, C. M., & Chartrand, T.L. (2003).  The Chameleon Effect 

as social glue:  Evidence for the evolutionary significance of nonconscious mimicry.  
Journal of Nonverbal Behavior, 27, 145-162. 

 
(39) Smith, N. K., Cacioppo, J., Larsen, J., & Chartrand, T. L. (2003).  May I Have Your 

Attention, Please: Electrocortical Responses to Positive and Negative Stimuli.  
Neuropsychologia (41), 171-183. 

 
(40) van Baaren, R., Maddux, W. W., Chartrand, T.L., de Bouter, C., & van Knippenberg, A. 

(2003).   It takes two to mimic:  Behavioral consequences of self-construals.  Journal of 
Personality and Social Psychology, 84, 1093-1102. 

 
(41) Chartrand, T.L., & Cheng, C.M. (2002).  The role of nonconscious goal pursuit in hope.  

Psychological Inquiry, 13, 290-294. 
 
(42) Fitzsimons, G.J., Hutchinson, J.W., Alba, J.W., Chartrand, T.L., Huber, J., Kardes, F.R., 

Menon, G., Raghubir, P., Russo, J.E., Shiv, B., Tavassoli, N.T., Williams, P. (2002).  Non-
conscious influences on consumer choice.  Marketing Letters 13(3), 267-277. 

 
(43) Bargh, J.A., & Chartrand, T.L. (1999).  The unbearable automaticity of being.  American 

Psychologist, 54, 462-479. 
 
(44) Chartrand, T.L., & Bargh, J.A. (1999).  The chameleon effect: The perception-behavior 

link and social interaction.  Journal of Personality and Social Psychology, 76, 893-910. 
 
(45) Chartrand, T.L., Pinckert, S., & Burger, J.M. (1999).  When manipulation backfires:  The 

effects of time delay and requester on the foot-in-the-door technique.  Journal of Applied 
Social Psychology, 29, 211-221. 

 
(46) Chen, M., Chartrand, T.L., Lee-Chai, A.Y., & Bargh, J.A. (1998).  Priming primates:  

Human and otherwise.  Behavioral and Brain Sciences, 21:5, 685-686. 
 
(47) Chartrand, T.L., & Bargh, J.A. (1996).  Automatic activation of impression formation and 

memorization goals:  Nonconscious goal priming reproduces effects of explicit task 
instructions.  Journal of Personality and Social Psychology, 71, 464-478. 

 
 
B O O K  C H A P T E R S  
 
(48) Bargh, J.A., & Chartrand, T.L. (in press).  The mind in the middle:  A practical guide to 

priming and automaticity research.  In H.T. Reis & C.M. Judd (Eds.), Handbook of research 
methods in social and personality psychology, Second Edition.  New York:  Cambridge 
University Press. 
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(49) Lakin, J. & Chartrand, T.L. (2013).  Behavioral mimicry as an affiliative response to social 
exclusion.  In C.N. DeWall (Ed.), The Oxford Handbook of Social Exclusion (pp. 268-
274).  New York:  Oxford University Press.  

 
(50) Leander, N.P. & Chartrand, T.L. (2011). Nonconscious Battles of Will: Implicit Reactions 

Against the Goals and Motives of Others.  In J. Forgas, A. Kruglanski, & K. Williams 
(Eds.), The Psychology of Social Conflict and Aggression (pp. 83-102). New York: 
Psychology Press. 

 
(51) Ferraro, R., Chartrand, T.L., & Fitzsimons, G. (2009).  The effects of incidental brand 

exposure on consumption.  In B. H. Schmitt and D.L. Rogers (Eds.), Handbook on Brand 
and Experience Management (pp. 163-173).  Cheltenham, UK and Northampton, MA, USA:  
Edward Elgar.   

 
(52) Leander, N.P., Moore, S.M., & Chartrand, T.L. (2009).  Mystery moods: Their Origins 

and Consequences.  In G. Moskowitz and H. Grant (Eds.), The Psychology of Goals. (pp. 
480-504).  New York: Guilford Press. 

 
(53) Chartrand , T.L., & Dalton, A. (2008).  Mimicry:  Its ubiquity, importance, and 

functionality.  In E. Morsella, J. Bargh, & P. Gollwitzer (Eds.), Oxford Handbook of Human 
Action.(pp. 458-483). Oxford University Press.  

 
(54) Chartrand, T.L., Dalton, A., & Cheng, C.M. (2008).  The antecedents and consequences of 

nonconscious goal pursuit.  In J. Shah & W. Gardner (Eds.), Handbook of Motivation 
Science (pp. 342-355).  New York:  Guilford. 

 
(55) Dijksterhuis, A., Chartrand, T.L, & Aarts, H. (2007).  Effects of priming and perception 

on social behavior and goal pursuit.  In J.A. Bargh (Ed.), Social psychology and the 
unconscious:  The automaticity of higher mental processes (pp. 51-132).  Philadelphia:  
Psychology Press. 

 
(56) Chartrand, T.L., Maddux, W, & Lakin, J. (2005).  Beyond the perception-behavior link:  

The ubiquitous utility and motivational moderators of nonconscious mimicry.  In R. 
Hassin, J. Uleman, & J.A. Bargh (Eds.), The New Unconscious (pp. 334-361).  New York:  
Oxford University Press. 

 
(57) Fitzsimons, G.M., Shah, J.Y., Chartrand, T.L., & Bargh, J.A. (2005).  Friends and 

Neighbors, Goals and Labors: Interpersonal and Self Regulation.  In M. Baldwin (Ed.), 
Interpersonal Cognition (pp. 103-125).  New York:  Guilford. 

 
(58) Lakin, J.L., & Chartrand, T.L. (2005).  Exclusion and nonconscious behavioral mimicry.  

In J. P. Forgas, K. D. Williams, & W. von Hippel (Eds.) The social outcast:  Ostracism, social 
exclusion, rejection, and bullying.  New York:  Psychology Press. 

 
(59) Chartrand, T.L., & Jefferis, V. (2003).  Consequences of automatic goal pursuit and the 

case of nonconscious mimicry.  In J. P. Forgas, K. D. Williams, & W. von Hippel (Eds.), 
Responding to the social world: Implicit and explicit processes in social judgments and decisions 
(pp. 290-305).  New York:  Psychology Press. 
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(60) Chartrand, T.L., & Bargh, J.A. (2002).  Nonconscious motivations:  Their activation, 

operation, and consequences.  In A. Tesser, D. Stapel, & J. Wood (Eds.), Self and 
motivation:  Emerging psychological perspectives (pp. 13-41).  Washington, D.C.:  American 
Psychological Association Press. 

 
(61) Chartrand, T.L., Cheng, C.M., & Jefferis, V.E. (2002).  You’re just a chameleon:  The 

automatic nature and social significance of mimicry.  (Polish translation:  Jeste 
kameleonem: Automatyczna natura i spo eczne znaczenie mimicry). In M. Jarymowicz 
& R. K. Ohme (Eds.). Natura automatyzmow (Nature of Automaticity; pp. 19-23).  
Warszawa: IPPAN & SWPS. 

 
(62) Chartrand, T.L., Jefferis, V.E., & Cheng, C.M. (2002).  The activation, pursuit, and 

consequences of nonconscious goals.  (Polish translation:  Aktywizacja, realizacja i 
konsekwencje nie wiadomych celów).  In M. Jarymowicz & R. K. Ohme (Eds.). Natura 
automatyzmow (Nature of Automaticity; pp. 75-79), Warszawa: IPPAN & SWPS. 

 
(63) Chartrand, T.L., Ruble, D.M., & Trope, Y. (2001).  Changes in task orientation and self-

evaluation across phases of a transition.  In A. Efklides, J. Kuhl, & R. Sorrentino (Eds.), 
Trends and prospects in motivation research (pps. 221-237). The Netherlands: Kluwer 
Academic Publishers. 

 
(64) Lee-Chai, A.Y., Chen, S., & Chartrand, T.L.  (2001).  From Moses to Marcos:  Individual 

differences in the use and abuse of power.  In A.Y. Lee-Chai & J.A. Bargh (Eds). The use 
and abuse of power:  Multiple perspectives on the causes of corruption (pps. 57-74).  
Philadelaphia, PA:  Psychology Press. 

 
(65) Bargh, J.A., & Chartrand, T.L. (2000).  The mind in the middle:  A practical guide to 

priming and automaticity research.  In H.T. Reis & C.M. Judd (Eds.), Handbook of research 
methods in social and personality psychology (pp. 253-285).  New York:  Cambridge 
University Press. 

 
 
E N C Y C L O P E D I A  E N T R I E S  
 
(66) Ashton-James, C. & Chartrand, T.L. (2008).  Subliminal suggestion.  In W.A. Darity, Jr. 

(Ed.), International Encyclopedia of the Social Sciences (2nd Ed.), Volume 8 (pp. 201-202). 
Detroit, MI:  MacMillan Reference USA. 

 
(67) Chartrand, T.L., & Dalton, A. (2007).  Mimicry.   In R. Baumeister & K. Vohs (Eds.), The 

Encyclopedia of Social Psychology. Thousand Oaks, Ca:  Sage Publications. 
 
(68) Chartrand, T.L., & Jefferis, V.E. (2004).  Priming.  In M. S. Lewis-Beck, A. Bryman, & T. F. 

Liao (Eds.), The Sage Encyclopedia of Social Science Research Methods (Vol. 2, pp. 854-855).  
Thousand Oaks, CA:  Sage Publications. 
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M A N U S C R I P T S  U N D E R  R E V I E W  A N D  U N D E R  R E V I S I O N  
 
 
(69) Leander, N.P., Shah, J.Y., & Chartrand, T.L., & Fitzsimons, G.J. (under review).  Reactance 

and alcohol consumption:  Autonomy from prohibitions or peer influences? 
 
(70) Min, K., Liu, P., Fitzsimons, G., & Chartrand, T.L. (under review).  Looking forward versus 

recalling back:  How asking questions about future intentions versus past behavior differentially 
changes future behavior. 

 
(71) Min, K., Tanner, R., & Chartrand, T.L. (under revision).  Divergent mindset and framing 

effects. 
 
(72) Wood, S., Poynor, C., & Chartrand, T.L. (under revision).  Individual susceptibility to 

priming effects. 
 
(73) Yang, L.W., Chartrand, T.L., & Fitzsimons, G.J. (under review).  Impression management in 

joint consumption: Stereotypes as a social tool. 
 
(74) Yang, L.W., Chartrand, T.L., & Fitzsimons, G.J. (under review). How consumers perceive 

positive stereotypes portrayed in advertisements. 
 
 
 
P R E S E N T A T I O N S  
 
 
C O N F E R E N C E  T A L K S  
 
 
(1) Brick, D., Chartrand, TL, & Fitzsimons, GJ. (2012).  Wealth and brand relationships.  

Symposium talk at Association for Consumer Research, Vancouver, Canada. 
 

(2) Yang, L., Wang, L., & Chartrand, T.L. (2012).  Risk taking and social support.  
Symposium talk given at Association for Consumer Research, Vancouver, Canada. 
 

(3) Chartrand, T.L. (2012).  The impact of human mimicry.  Invited talk at ISCON 
Preconference, Society for Personality and Social Psychology, San Diego, CA. 
 

(4) Chartrand, T.L. (2012). Mimicry and nonverbal behavior.  Invited talk at the Nonverbal 
Behavior Preconference, Society for Personality and Social Psychology, San Diego, CA. 
 

(5) Chartrand, T.L. (2011).  Nonconscious goals and free will.  Invited speaker at “Free will and 
responsibility:  Perspectives from neuroscience, psychology, and philosophy (conference 
held by Duke Institute for Brain Sciences, Durham, NC) 
 

(6) Chartrand, T.L. (2011).  Nonconscious influences on consumer behavior.  Keynote speaker at 
Johan Arndt Marketing Conference, Bergen, Norway 
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(7) Ferguson, M., Moore, S., & Chartrand, T.L. (2011).  How the implicit pursuit of a goal 

influences implicit evaluations.  Symposium:  I feel better but I don’t know why (chair:  
Sander Koole).  Society for Personality and Social Psychology, San Antonio, TX. 

 
(8) Leander, P., Chartrand, T.L., & Bargh, J. (2011).  You give me the chills:  Embodied 

reactions to implicit mimicry norm violations.  Symposium:  Bringing the body to 
ground:  The commensurability of physical and social warmth (chairs:  John Bargh and 
Hans IJzerman). Society for Experimental Social Psychology, Washington, D.C. 
 

(9) Leander, P, & Chartrand, T.L. (2011).  Implicit reaction against others’ goals.  Symposium:  
Minimal social connection in the regulation of subjective states (chairs: Rick Cheung and 
Curtis Hardin).  Society for Personality and Social Psychology, San Antonio, TX. 

 
(10) Rim, S., Min, K.E., Uleman, J.S., Chartrand, T.L., & Carlston, D.E. (2011).  A functional 

approach to the stages of spontaneous impression formation:  How affiliation goals affect trait 
activation and binding. Symposium:  Spontaneous and intentional trait inferences: New 
challenges and bridges (chairs:  Rui Costa and Jeff Sherman). Society for Personality and 
Social Psychology, San Antonio, TX. 

 
(11) Chartrand, T.L. (2010).  Botox and mimicry.  Symposium:  Advances in mimicry research 

(chairs: Tanya Chartrand and Rick van Baaren).  Society for Experimental Social 
Psychology. 

 
(12) Cutright, K.M., Yang, L.W., Chartrand, T.L., Fitzsimons, G.J. (2010). Playing 

mismatchmaker:  The impact of matching versus mismatching brand personalities in incidental 
brand exposure.  Symposium:  The prime of your life:  The big picture of small influences 
(chairs:  James Mourey and Carolyn Yoon).  Association for Consumer Research, 
Jacksonville, FL. 

 
(13) Wood, S., Poynor, C., & Chartrand, T.L. (2010).  Individual susceptibility to priming effects.  

Symposium:  Priming susceptibility:  The role of the self in moderating nonconscious 
priming effects (chairs:  Heather Johnson & Amna Kirmani).  Association for Consumer 
Research, Jacksonville, FL. 

 
(14) Yang, L.W., Chartrand, T.L., & Fitzsimons, G.J. (2010). The moderating role of self-construal 

in selective self-stereotyping.  Symposium:  Self-identity amplification:  When (and how) 
situations promote identity congruent behavior (chair:  Keri Kettle).  Association for 
Consumer Research, Jacksonville, FL. 

 
(15) Chartrand, T.L. (2010). Nonconscious Battles of Will: Implicit Reactions Against the Goals and 

Motives of Others. 13th annual Sydney Symposium of Social Psychology, Sydney, 
Australia. 
 

(16) Yang, L., Chartrand, T.L., & Fitzsimons, G.J. (2009). How stereotype targets perceive positive 
stereotypes. Association for Consumer Research, Pittsburgh, PA. 
 

(17) Dalton, A., Fitzsimons, G., Fitzsimons, G., & Chartrand, T.L. (2009).  When does priming 
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cause us to value or devalue a brand? Association for Consumer Research, Pittsburgh, PA. 
 
(18) Leander, N.P., Chartrand, T.L., Shah, J. & Fitzsimons, G.J. (2009).  Feeling the pressures: 

Considering the context-dependencies of reactance motivation in underage alcohol consumption. 
Association for Consumer Research, Pittsburgh, PA. 

 
(19) Chartrand, T.L. (June, 2009).  Mimicry.  Keynote speaker at LaLonde Marketing 

Conference, LaLonde, France. 
  

(20) Chartrand, T.L. (February, 2009).  Mimicry and persuasion.  Talk given at Attitudes 
Preconference, Society for Personality and Social Psychology, Tampa, FL. 
 

(21) Chartrand, T.L. (October, 2008).  Mimicry.  Symposium:  Flexibility in attitudes and 
action (chair: Allison Ledgerwood).  Society for Experimental Social Psychology, 
Sacramento, CA. 
 

(22) Chartrand, T.L. (October, 2008).  Discussant.  Symposium:  Environmental cues in shopping 
environments (chair: Lisa Cavanaugh).  Association for Consumer Research, San 
Francisco, CA. 

 
(23) Chartrand, T.L. (February, 2008).  Mystery moods, implicit evaluations, and nonconscious 

goals.  Symposium:  The role of affect in self-regulation (chairs: Tal Ayel and Ayelet 
Fishbach).  Society for Personality and Social Psychology, Albuquerque, NM. 

 
(24) Dalton, A., Chartrand, T.L., & Finkel, E. (2007).  The depleted chameleon: Behavioral 

contagion and self-regulation.  Association for Consumer Research, Memphis, TN. 
 

(25) Chartrand, T.L. (May, 2007).  Nonconscious Mimicry.  Invited address given at 
Midwestern Psychological Association, Chicago, IL. 

 
(26) Chartrand, T.L. (April, 2007).  Nonconscious Mimicry:  Its ubiquity, functionality, and 

consequences.  Conference: New Frontiers in Studies on Nonconscious Processes.  
Banbury Center, Long Island, NY. 

 
(27) Chartrand, T.L., Leander, P., & Shah, J. (January, 2007).  Implicit influences of significant 

others on drug and alcohol use.  Symposium:  Automaticity and self regulation:  
Implications for health and well-being (chairs: Wendy Wood and David Neal). Society 
for Personality and Social Psychology, Memphis, TN. 

 
(28) Chartrand, T.L., Shah, J., & Leander, P. (January, 2007).  Goal contagion:  The moderating 

roles of reactance and closeness to perceived other.  Symposium: (Melissa Ferguson and Ran 
Hassin, chairs).  Society for Personality and Social Psychology, Memphis, TN. 

 
(29) Chartrand, T.L. (October, 2006).  Nonconscious goal pursuit and voting behavior.  Talk given 

at American National Election Studies Conference on voting behavior. 
 
(30) Chartrand, T.L., & Ashton-James, C. (October, 2006).  Mimicry and the social self.  

Symposium: Embodiment in social perception (chair: Rick van Baaren).  Society for 
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